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Left Coast Naturals Non-GMO Policy  
Implementation Report  

 
 
Introduction 
 

In January this year, Left Coast Naturals implemented a Non-GMO Policy and as part of that policy roll out, we 
promised to formally report out on a bi-annual basis. After six months, we would like to share our learning and 
progress. 
 
Being a Positive Force for Change through Policy 
 

The creation and discussion of our non-GMO policy has given 
us the opportunity to influence a wide audience within our 
industry. Through our policy, we’ve garnered attention from 
traditional media and industry outlets including CBC Radio, 
Common Ground Magazine, The WestEnder, Sustainable 
Food News, The Organic & Non-GMO Report and The Non-
GMO Project. Our social media reach has grown 
exponentially with conversations regarding the policy and the 
issues surrounding GMOs spreading across Twitter and Facebook.  
 
We have been invited to speak about our policy at BC Food Processors Association, Veg Expo, and BC Food 
Systems Network. Given the mission statement of our company, we are very excited to be able to play this 
leadership role, and “be a force for positive change” in the world. 
 
Implementation 
 

Writing a policy like this took time, but implementing a cutting edge procurement policy is definitely more 
work.  
 

We were lucky enough to have some staff flexibility, a part time employee 
with the right skill set was able to take on some projects including focusing on 
the implementation of our policy. Without this help, the implementation may 
have languished on the side of the desk of our existing staff. 
 
Staff have spent approximately 24-36 hours working to prepare our 
submission to the Non-GMO Project for our in-house brands (Hippie Foods 
and Left Coast Bulk Foods), as well as helping create an archive system for 
tracking product status and supporting documentation.  
 
 

  
LCN’s Trish Kelly with Courtney Pineau of 
Non-GMO Project at CHFA Expo West 

LCN’s Ian Walker was a featured speaker at Veg Expo 

http://www.leftcoastnaturals.com/our-story/food-philosophy/left-coast-naturals-non-gmo-policy/


2 
 

Left Coast Owned Brands 

 
 

Progress 
 

As per our policy, we reviewed all our in-house made products. While our policy states that we need to submit 
any product that contains high risk or monitored crops, in the end, we have decided to have even more 
products verified. In particular, when we looked at verifying the majority of our Hippie Foods products, we 
decided that getting all SKUs verified would be a more powerful and cohesive message. This means that all 
Hippie Foods product will bear the Non-GMO Project Verified label. 
 
We’ve also now added to our product development process a checkpoint where ingredients are assessed in 
terms of GMO risk and availability of non-GMO sources. 
 
To date, all of our branded grocery products under the Hippie Foods 
brand have been submitted to the Non-GMO Project.   
 
For our other brand, Left Coast Bulk Tubs, we have submitted any 
SKU that contains high risk or monitored crops.  
 
For our legacy brand Skeet & Ike’s, we have decided not to verify as we are in the process of discontinuing this 
brand. 
 
Next Steps 
 

Aside from waiting to hear back from the Non-GMO Project on approvals, we are in the process of developing 
new Hippie Foods categories, and are incorporating verification and labelling into the launch of these SKUs. 
 
Learnings to Share 
 

Understanding the complexity and diversity of supply chains will give a manufacturer better visibility as to how 
long this process could take for their products. It’s safe to assume that the process will take more time than 
you expected.   
 

Bulk Catalogue 
 

 

Progress 
 

We reviewed our current bulk catalogue for items that are not certified organic and contain high risk or 
monitored crops high risk crops. 
  
This list of items of concern is relatively small, though some are strong sellers for us, like our yogurt covered 
almonds and raisins, and wasabi peas. Of our 230 bulk items, we 
identified 11 items that we were concerned might not be able to comply 
with our policy by the end of the year. 
 

Goal: Left Coast owned 
Brands will be entirely 

non-GMO by December 
31st, 2014. 

 

Goal: Our bulk 
catalogue will be 100% 
non-GMO by December 

31st, 2014. 
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We were pleasantly surprised to find that some of our favourite items, including Kettle Foods’ Chocolate 
Lovers Trail Mix and wasabi  coated peas, are already in process of being non-GMO verified. Others still, like 
our wild rice sticks, have already been verified.  
 
There are only two suppliers that told us they are not going to address the issue of non-GMO by our deadline. 
Both suppliers are challenged by ingredients that are not commercially available in a Non-GMO Project 
Verified or Certified Organic form. Our purchasing department is working to find alternate sources for these 
few items. 
 
Next Steps 
 

We will focus on improving our communication in our catalogue regarding Non-GMO Project Verified SKUs, 
and looking for alternative sources on the three products that we may have to discontinue at the end of this 
calendar year.  
 
Learnings to Share 
 

Left Coast is known for having an excellent organic bulk catalogue and for some of our customers our bulk 
catalogue is the top reason they sought us out as a supplier. We have a mostly organic catalogue and excellent 
farmers and suppliers who support organic and non-GMO philosophies.  Considering most consumers will 
never see the bag it ships in or any label on it, we’re amazed by how many of our bulk suppliers have 
dedicated themselves to non-GMO and organic.  

 
Grocery Catalogue 

 
 

Progress 
 

We reviewed our current grocery catalogue for items that are not certified organic and contain high risk or 
monitored crops. Perhaps not a surprise that our grocery catalogue, 
which includes multi-ingredient products like chips, ramen noodles 
and salad dressing, has a higher percentage of products that contain 
“at risk” or “of concern” items. Of our 276 grocery items, we found 79 
that were of some concern. Of these, 12 are already in process of 
being verified by the Non-GMO Project, and 67 have not. The two 
categories that make up the majority of the items of concern are pet 
food and cleaning products and the remainder are mostly items that 
cannot be verified because they contain non-organic dairy. 
 
Our approach to the subject of non-GMO verification for these items of concern began with informal 
conversations with brand owners, followed by a formal letter to each brand with SKUs of concern where 
required. 
 
Some brands, whose ingredient lists involve dairy and other animal proteins are having a harder time sourcing 
ingredients that are non-GMO. Since animal feed may come from GMO seed, there is an extra layer of 
verification and traceability to contend with. 
 

Goal: Our grocery 
catalogue will be 

entirely non-GMO by  
December 31st, 2015. 
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Next Steps 
 

Between now and the end of 2015, we will continue to work with our brands to support them in transitioning 
ingredients or recipes to non-GMO.  
 
We also have added criteria to our new product selection process that requires new products to fit our policy.  
 
Learnings to Share 
 

Many brands have already been looking into the issue and many brands that manufacture in the US are 
preparing for the Whole Foods GMO labelling policy and therefore have made progress towards changing 
problematic ingredients or getting verification. 
 
The Left Coast Naturals non-GMO policy, though pioneering, is not a primary driver for our brand owners to 
convert ingredients or get verified. Where we are finding value, is in our ability to provide our retail customer 
with better information about the great work by these brands are doing.   
 
We have found two categories, pet food and natural cleaning, to be challenging. Even in these areas, it’s not 
that our brands are resisting non-GMO verification, but that when they have tried to tackle it, they have 
encountered difficulties with finding supply, or in getting verification. We are hoping that we`ll get more 
clarity about these two categories over the next six months. 
 

Our policy language, which states that non-organic brands with high risk ingredients must be verified as non-
GMO “or be able to furnish lab results providing adequate proof of Non-GMO status” lead us to discussions 
about how we define “adequate proof”.  Digging in to the subject, we’ve discovered that cooking processes 
can destroy the markers of GMO crops, which means that existing GMO testing cannot accurately identify the 
presence of GMOs in items that were cooked at high temperatures. We are continuing to dig into what GMO 
tests can reveal about cooked products, and likely will have to continue to monitor this area. 
 

Conclusion 

 
 

We`ve set a high bar for ourselves with this non-GMO policy. We`re learning as we go, and this learning curve 
is on top of other challenges we face as a business.  No one will ever say we`re a lazy bunch! 
 
We are now six months away from our first deadline. Some aspects of our policy are proving easier to 
implement than expected, and some issues we didn`t anticipate have been uncovered.  
 
We hope that our commitment to transparency during this process will be appreciated and ultimately help 
others in our industry adopt a similar policy with less effort. We`ve already been approached by retailers and 
manufacturers who want to ask us more in depth questions. We`re very happy to receive these calls, and 
encourage others to contact us with questions. 
 
The Left Coast Naturals Team 
 
goodpeople@leftcoastnaturals.com 
604-879-9100 

https://www.wholefoodsmarket.com/gmo-your-right-know
mailto:goodpeople@leftcoastnaturals.com

